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Question 1

Refer to Fig. 1 (Insert), information about the Abu Dhabi Travel Bureau (ATB), a travel agency
the United Arab Emirates.

(a) Give one example of travellers within the context of each of the four core markets for
whom the ATB caters.

(b) Explain three ways in which the ATB might meet the needs of any one of its core
markets, through the ancillary services it provides.
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(c) Explain three likely benefits to the ATB of winning the World Travel Award in 201
United Arab Emirates (UAE’s) Leading Travel Agency.
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(d) Evaluate the range of distribution channels that the ATB might use to ensure cu
can access its sightseeing tours.
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Question 2

Refer to Figs 2(a) and 2(b) (Insert), information about business tourism in Australia.

(a) Identify and explain three reasons for the appeal of Australia as a business tourism
destination to an event planner.

...................................................................................................................................... [6]
(b) Identify and explain three of the aims of Business Events Sydney (BESydney).
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(c) Explain two ways in which an event planner might use the Sydney Event
Guide.
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(d) Evaluate the likely benefits to BESydney of its membership of the Future Co
Cities Initiative.
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Question 3

Refer to Fig. 3 (Insert), an extract from a brochure for the Sugar Beach Resort in Mauritius,
island destination in the Indian Ocean.

(a) List four components of an all-inclusive package holiday.

(b) Explain three ways in which the Sugar Beach Resort is likely to appeal to a family with
two children aged 10 and 14.
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(c) Explain three reasons why resorts, such as the Sugar Beach Resort, provide a
additional services for their guests.
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(d) Evaluate the benefits to resorts, such as the Sugar Beach Resort, of offering di
on some bookings.
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Question 4

Refer to Fig. 4 (Insert), a press release about the new Lufthansa Airbus A380 service betwe
Miami and Frankfurt.

(a) ldentify and explain two reasons why Miami International Airport was chosen by
Lufthansa for the new Airbus A380 service.

(b) Identify and explain three benefits to the airline of operating the Airbus A380 instead of
the Boeing 747 on this route.

e
-
R,

© UCLES 2013 [Turn over

\PA CAMBRIDGE



12

(c) Explain three reasons why the Airbus A380 is popular with passengers.
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