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Question 1

Refer to Fig. 1 (Insert), information about Belfast Harbour, a port in Northern Ireland.
(@) (i) Define the term carrying capacity.

(ii) Identify two reasons why Belfast Harbour may become more popular with cruise
companies in the future.
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(c) Explain fully two likely roles of Belfast Harbour’s port authority, in supporting tourism
development in Northern Ireland.
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(d) The Titanic Quarter, home to the Titanic Belfast visitor attraction, is an important destination
venue.

Evaluate the extent to which the needs of business and leisure tourists are likely to be met by
this destination venue.

[Total: 25]
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Question 2

Refer to Fig. 2 (Insert), an article about how airlines have changed the process for upgrading
passengers.

(@) (i) Identify two airlines which use online upgrade auctions.

....................................................................................................................................... [2]

(b) Explain briefly three likely reasons why airlines offer online upgrade auctions
1 RS
2 et eeeeeeeeeeeeeeeeeeesesteeeesessseeeeesastteeeeassteeeeaa—eteeeaanteteeaannteeeeaaneeeeeaanteeeeeanseeeeeeanreeeeeannnees
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............................................................................................................................................... [6]
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(c) Explain fully two benefits to passengers of being upgraded from economy to business class.
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(d) Other than by offering upgrades, evaluate the ways in which airlines can remain competitive.

[Total: 25]
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Question 3

Refer to Fig. 3 (Insert), advertising material for Big Bus Tours, a city sightseeing tour operator, and
information about its services in Dubai.

(@) (i) Identify two features of the Big Bus Tours main travel product.

(ii) Identify the two ways in which this travel product is made available to customers.

(b) Explain briefly three likely reasons for Big Bus Tours offering the night tour service in Dubai
as well as during the daytime.

© UCLES 2015 9395/31/M/J/15



9

(c¢) Explain fully two ways in which Big Bus Tours uses new technology to benefit its customers.
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(d) Big Bus Tours won a Certificate of Excellence in 2013 based on its customers’ feedback.

Analyse the importance to travel organisations, such as Big Bus Tours, of winning such
awards.

[Total: 25]
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Question 4

Refer to Fig. 4 (Insert), information about business tourism in Malta and the International Congress and
Convention Association (ICCA).

(@) (i) Identify two types of venue which are available for conferences in Malta.

(ii) Identify what is meant by the initials MICE in relation to business tourism.

(b) Explain briefly three ways in which Malta’s Destination Management Companies (DMCs) can
assist business tourism organisers.
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(c) Explain fully two reasons for the appeal of Malta as a business tourism destination, other
than the range of venues it offers.
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(d) Evaluate the benefits to organisations, such as the Malta Tourism Authority, of membership of
the International Congress and Convention Association (ICCA).

[Total: 25]
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