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Question 1

Refer to Photographs A, B, C and D (Insert), which were taken at different attractions in England and
Wales popular with visiting tourists. Signs are used to provide different types of information to external

customers.

(a) Using photographs A, B, C and D (Insert), identify the sign that informs external customers
about each of the following:

a risk to their health and safety

photograph ...

the route to be followed during their tour

photograph .........evveveeiiiii e

general information about the site

Photograph ......c.cevveeieeiiieeee e

the fact that the site conforms to certain industry standards

photograph ...
[4]

(b) Other than signs, explain three ways in which travel and tourism organisations can make
information available to external customers.
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(c) Choose one job role within a travel and tourism organisation and discuss the training which is
made available to improve employee performance.

OrganisSation .........ccccueiiiiiiieie e JOD r0le ...
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(d) Evaluate the ways in which one named travel and tourism organisation gathers feedback
from its external customers.

Name Of OrganiSALION ..........uuiiiiiiiiiii e e e e e e e e e e n e e e e e e e e aanes

[Total: 25]
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Question 2

Refer to Fig. 1 (Insert), information about a recent innovation to help serve the European food tourism
market.

(a) State four features of a fine dining restaurant.

(b) Explain three ways in which the holding of a food fair is likely to stimulate economic
development within a destination.
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(c) Other than food and drink, state and describe three ways in which visiting tourists can
experience the traditional culture of a destination.
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(d) Discuss the reasons why tourism destination managers should use web-based technologies
to post information about events.

[Total: 25]
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Question 3
Refer to Fig. 2 (Insert), tourism data for Sierra Leone in West Africa between 2011 and 2012.

(a) State four factors which are likely to have influenced the number of visitors to Sierra Leone
by place of residence.

(b) With reference to Fig. 2 (Insert), discuss the view that Sierra Leone is in the development
stage of the Butler model of destination evolution.
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(c) Most tourism products are perishable.

Explain two ways in which tourism providers can manage perishable products.
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(d) In the summer of 2014 West African countries, including Sierra Leone, were affected by an
outbreak of the deadly Ebola virus. This had a large negative impact on travel to the region.

Discuss how types of natural disaster are likely to disrupt travel and tourism.

[Total: 25]
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Question 4
Refer to Fig. 3 (Insert), a news item about the ‘Go Eco Phuket’ event in Thailand.
(@) The ‘Go Eco Phuket’ clean up is an example of sustainable destination management.
Define each of the following:

*  public sector tourism organisation

e  private sector tourism organisation

(b) The principles of sustainable destination management can be stated as follows:

It is about managing the visitor impact on a local destination’s economy, population and
physical environment in a way which benefits everybody both now and in the future.

Assess the extent to which the ‘Go Eco Phuket’ clean-up events fit in with this definition.

.............................................................................................................................................. [6]
© UCLES 2016 9395/12/0/N/16 [Turn over



12

(c¢) The popularity of many tourist destinations such as Phuket is at risk from a variety of negative
influences.

Explain how each of the following may affect the popularity of a destination:

o over-commercialisation

e terrorism
e  crime and social problems
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(d) Evaluate the appeal of one named visitor attraction to different types of tourist.
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