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Question 1

Refer to Fig. 1 (Insert), information about Punjab Heritage and Tourism Promotion Board (PHTPB).
Punjab is a state in the north west of India.

(a) Describe two forms of market segmentation that PHTPB may use to identify its target
customers.
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(b) Discuss how PHTPB might create its destination brand identity.
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(c) Evaluate the importance to PHTPB of using Key Performance Indicators (KPIs) to monitor
the effectiveness of its destination brand.

[Total: 25]
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Question 2

Refer to Fig. 2 (Insert), information about the ‘Adventure on Tenerife’ marketing campaign. Tenerife is
one of the Canary Islands.

(a) Explain two ways the ‘Adventure on Tenerife’ campaign uses product positioning.

© UCLES 2017 9395/33/M/J/17 [Turn over



6

(b) Assess the likely benefits of the communication methods used to raise awareness of the
‘Adventure on Tenerife’ campaign.
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(c) Evaluate how effective the characteristics of the ‘Adventure on Tenerife’ destination brand
may be.

[Total: 25]
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