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Question 1
Refer to Fig. 1 (Insert), which provides information about Gare du Nord International Station, Paris.

(a) Explain how two of the services provided at this station meet the needs of business travellers.

............................................................................................................................................... [4]
(b) Explain three advantages of rail transport for international tourists.
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(c) Eurostar is a commercial organisation.

Explain two business objectives of a commercial travel organisation.
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(d) Discuss the economic factors that have encouraged the growth of leisure travel.

[Total: 25]
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Question 2
Refer to Fig. 2 (Insert), information detailing the top 10 overseas tourism markets for Zimbabwe.

(@) (i) Identify the country which replaced ltaly within the top 10 for 2014.

....................................................................................................................................... [1]
(ii) Suggest reasons for this change.

....................................................................................................................................... [3]

(b) National Tourism Organisations have a range of measures they can use for marketing.

Describe three likely roles of the National Tourist Organisation of Zimbabwe.
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(c)

6

Explain why domestic tourism is important to many countries.
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(d) Assess the impacts of the increased risk of a disease on the travel and tourism industry.

[Total: 25]
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Question 3
Refer to Fig. 3 (Insert), information about XYZ Flights, an online tour operator.

(a) Describe two ways the XYZ Flights website meets the needs of external customers.

............................................................................................................................................... [4]
(b) Explain three likely needs of XYZ Flights’ internal customers.
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(c) XYZ Flights encourages customer feedback via a questionnaire.

Assess the value of questionnaires as a feedback method for XYZ Flights.
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(d) Analyse how performance management and appraisal procedures may be used within a
travel and tourism organisation. Use examples to support your answer.

[Total: 25]
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Question 4

(a) Describe two natural attractions of rural destinations which might appeal to visitors.

............................................................................................................................................... [4]
(b) (i) Define the term ‘adventure tourism’.
....................................................................................................................................... [2]
(ii) Describe two adventure tourism activities.
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(c) Recommend two types of accommodation suitable for adventure tourists. Give reasons for
your choices.
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(d) Comment upon the likely threat posed by climatic change, including global warming, to
tourism in mountain areas.

[Total: 25]

© UCLES 2017 9395/11/0O/N/17



14

BLANK PAGE

© UCLES 2017 9395/11/0O/N/17



15

BLANK PAGE

© UCLES 2017 9395/11/0O/N/17



16

BLANK PAGE

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every
reasonable effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the
publisher will be pleased to make amends at the earliest possible opportunity.

To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced online in the Cambridge International
Examinations Copyright Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download at www.cie.org.uk after
the live examination series.

Cambridge International Examinations is part of the Cambridge Assessment Group. Cambridge Assessment is the brand name of University of Cambridge Local
Examinations Syndicate (UCLES), which is itself a department of the University of Cambridge.

© UCLES 2017 9395/11/0O/N/17



