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Question 1

Refer to Fig. 1 (Insert), information about the ‘Amazing Thailand’ destination brand. Thailand is a
country in Asia.

(a) Describe two different media that the Tourism Authority of Thailand (TAT) might use in
communicating the country’s brand identity.
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(b) Discuss Thailand’s position as a tourist destination using an analysis of its strengths,
weaknesses, opportunities and threats (SWOT).
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(c) Evaluate the importance of the relationship between TAT and its travel trade partners, in the
destination branding process.

[Total: 25]
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Question 2

Refer to Fig. 2 (Insert), a news article about Azerbaijan’s new tourism brand. Azerbaijan is a country
which borders Eastern Europe and Western Asia.

(a) Explain two likely challenges that Azerbaijan faces in setting a destination brand for itself.
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(b) Assess whether Azerbaijan has the necessary characteristics to become a successful
destination brand.
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(c) Discuss the methods that Azerbaijan’s tourism authorities might use in monitoring costs and
marketing activities for their destination brand.

[Total: 25]
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