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Question 1

Refer to Fig. 1 (Insert), information about Tourisme Montréal and its new brand identity. Montréal is a 
city in Canada.

 (a) Explain two reasons why Tourisme Montréal wanted to rebrand itself.

1  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (b) Discuss the ways Montréal has created an effective destination brand identity.

 ...................................................................................................................................................
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 (c) Evaluate how Tourisme Montréal might overcome the challenge of intangibility for its branded 
tourism products.

 ...................................................................................................................................................

 ...................................................................................................................................................
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Question 2

Refer to Fig. 2 (Insert), information about the work of the Destination Marketing Organisation (DMO) 
in Verona, a city in Italy. The DMO carried out a study of visitor perceptions of the city through market 
research.

 (a) Explain two likely aims of the market research carried out by the DMO.

1  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (b) Analyse how the service factors identified by the DMO can be used to raise awareness of the 
destination’s brand identity with visitors to Verona. 

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (c) Discuss the view that margin of satisfaction and price-quality ratio could be used as key 
performance indicators (KPIs) for monitoring the effectiveness of the destination brand for 
Verona.

 ...................................................................................................................................................

 ...................................................................................................................................................
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