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Question 1

(a) Explain two ways the needs of groups of travellers aged 18-30 may differ from the grey
market (retired).

[4]

(b) Describe three services that holiday representatives may provide for customers.
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(c) Discuss the relationship between climate and the types of leisure activities available for
tourists in a destination.
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(d) Assess the appeal of a purpose-built resort to a mass tourist.

[Total: 25]
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Question 2
Refer to Fig. 1 (Insert), photographs taken during a city break to Paris, France.

(@) (i) Define the term ‘city break’.

...................................................................................................................................... [2]

(ii) Identify two activities shown in Fig. 1 for city break tourists.
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(c) Religious tourism is an example of specialised tourism.

Describe the following types of religious tourism and give an example of each.

pilgrimage .................

example ...................

visiting religious sites

example ...................

attending a religious fESTIVAl ...
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(d) Analyse how changing consumer needs and expectations have encouraged the growth of
specialised tourism markets.

[Total: 25]
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Question 3
Refer to Fig. 2 (Insert), a photograph of a train used for rail excursions.

(a) Describe the likely appeal of the rail excursion shown in Fig. 2.

(b) Explain three advantages for tourists of using rail as a method of transport rather than
travelling by air.
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(c) Many holidays are provided by specialist tour operators.

Explain two benefits to specialist tour operators of providing ancillary services.
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(d) Assess the possible threats posed by natural disasters to the excursion provider shown in
Fig. 2.

[Total: 25]
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Question 4
Refer to Fig. 3 (Insert), tourist information about visitors to Poland.

(a) Suggest why Germany is the most important source market for Poland.

(b) Describe three different types of food and beverage outlets available to tourists in most
destinations. For each suggest the most likely target market.
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(c) Many people have migrated from Poland to other European countries.

Discuss how this may impact on the visiting friends and relatives (VFR) market for Poland.
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(d) Evaluate how changes in currency exchange rates might affect visitor numbers to Poland.

[Total: 25]
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