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Question 1
Refer to Fig. 1 (Insert), information about “Brand South Africa”, a leading destination brand.

(a) Explain two reasons why “Brand South Africa” was launched in 2002.
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(c) Evaluate the importance of winning awards as a form of market analysis.
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Question 2

Refer to Fig. 2 (Insert), information about the branding of Windham Mountain, a ski resort in New York
State in the USA.

(a) Explain two ways that Windham Mountain can use the visitor profiling information it has
gathered.

(b) Analyse the range of brand characteristics that are important for Windham Mountain as a
destination.
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(c) Discuss the reasons why PEST Analysis was an effective market analysis tool for Windham
Mountain in repositioning itself as a ski resort destination.
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