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Question 1

Refer to Fig. 1 (Insert), information about the brand positioning of Gold Coast Tourism. Gold Coast is a
destination in Queensland, Australia.

(a) Explain two roles of the Gold Coast Tourism (GCT) destination marketing organisation (DMO).

(b) Discuss how market segmentation was used to create the “Gold Coast Queensland, Famous
for fun” destination brand.
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(c) Evaluate the contribution of different stakeholders to the brand repositioning process for Gold
Coast Tourism (GCT).
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Question 2
Refer to Fig. 2 (Insert), information about marketing Barcelona, a popular city in Spain.

(a) Explain how two key performance indicators (KPIs) could be used to monitor the effectiveness
of Barcelona’s city brand.
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(c) Evaluate the importance of developing a communication strategy as part of Vision 2020,
Barcelona’s Strategic Metropolitan Plan.
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