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1 (a) Tour operators make money by selling package holidays.

(i) Explain what is meant by the term ‘package holiday’.

..................................................................................................................................... [2]

(i) State two methods tour operators may use to promote their products.
1 PRSP
2 ettt eeeeeeeeeeeeeeeeaeseeeeeeeeeeeaaaasteteeeeeeeeaaan——eeteeeeeeaaaanntteeeeeeeeeaaannteeeeeeeeeaaannnnneeeaeeeean
[2]

(b) Explain three ways tour operators use new technology to sell their products.

3 PO
2RO PPPUPPRPPP
0 PSSR
[6]
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(c) Explain two ways a tour operator can make money in addition to selling package holidays.
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(d) Discuss the methods a tour operator could use to resolve customers’ problems and
complaints.

[Total: 25]

© UCLES 2019 9395/11/M/J/19



5

2 (a) Explain two reasons why families may prefer to use self-catering accommodation.

(b) Explain three ways accommodation providers may adapt to a change in the attitudes and
tastes of tourists.
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(c)

6

Explain two ways a restaurant may deal with the issue of seasonality.
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(d) Discuss the appeal of an international hotel chain to business customers.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), a photograph of a town next to a lake.

(@)

Many tourists may visit places because of a range of leisure activities.

Explain two reasons for the appeal of the destination shown in Fig. 3.1.

[4]
(b) Explain three ways the climate of a destination may impact visitor numbers.
1 SRR
2 PRSPPI
0 PSSR
[6]
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(c) Explain two ways a destination management company (DMC) may help a tourist destination.
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(d) Discuss how changing economic factors may affect tourism destinations, such as the one
shown in Fig. 3.1.

[Total: 25]

© UCLES 2019 9395/11/M/J/19



11
4 Referto Fig. 4.1 (Insert), information about tourism in Mexico.

(@) (i) Identify two beach destinations in Mexico.

1L PRSP
2 ettt eeeeeeeeeeeeeaieeeeeeeeeeeeaaaassteteeeeeeeeaaaneeeeteeeeeeeaanaeeeeeeeeeeeaaannaeeeeeeeeeaaannnneeeaaeeeann
(2]
(ii) Describe the appeal to tourists of the shop shown in Fig. 4.1.
..................................................................................................................................... [2]
(b) Explain three ways that a high crime rate, such as that in Mexico, may impact tourism.
1 PP
2SSOSR
0 PSR
[6]
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(c) Explain the possible reasons for the USA being the largest tourist generating area for Mexico
in 2017.
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(d) Discuss the importance for tourism in Mexico of preserving the Aztec cultural heritage.

[Total: 25]
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