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1 (a) Define each of the following terms and give an example of each:
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(c) Explain two reasons why working as part of an effective team is important for employees of a
travel agency.
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(d) Assess the impact that online reservations have had on traditional travel agencies.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), photographs of tropical islands.

(a) Identify four characteristics of the tropical islands shown in Fig. 2.1 that would appeal to
tourists.

(b) Explain three ways natural disasters could cause problems for the tourist industry on the
tropical islands shown in Fig. 2.1.
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(c)
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Explain two ways island destinations might meet the demands for budget and luxury products.
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(d) Discuss how increased accessibility to island destinations has encouraged the development
of tourism on islands such as those shown in Fig. 2.1.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), photographs of street food vendors.

(@) Suggest four possible risks for the street vendors shown in Fig. 3.1.
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(c) Explain three ways food outlets get customer feedback.

© UCLES 2019 9395/12/M/J/19 [Turn over



10

(d) Evaluate the effectiveness of the street vendors shown in Fig. 3.1 in meeting customer
demands.

[Total: 25]
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4 Referto Fig. 4.1 (Insert), information about tourism in Antarctica.

(@) (i) Describe the trend in total visitor numbers to Antarctica.

(ii) Suggest why there is a difference between the number of visitors who land in Antarctica
and those who do not.

..................................................................................................................................... [2]

(b) Explain three environmental reasons why large ships no longer visit Antarctica.
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(c)
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Explain two reasons why ecotourists may wish to visit Antarctica.
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(d) Analyse the influence associations, such as the International Association of Antarctic Tour
Operators (IAATO), have on tourism.

[Total: 25]
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