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1 Refer to Fig. 1.1 (Insert), information about the ‘Rhode Island: Cooler and Warmer’ brand. Rhode
Island is a state in New England, USA.

(a) Explain two challenges that the Rhode Island Commerce Corporation (RICC) faced in
branding the destination.

(b) Discuss the factors affecting the RICC’s selection of methods for communicating the
destination brand messages.
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(c) Evaluate the most suitable market analysis tools and techniques for the RICC to use to
analyse the marketing environment for the destination brand.
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2 Referto Fig. 2.1 (Insert), information about the marketing of Kingston, Jamaica as a destination.

(a) Explain two market research methods that the Jamaica Tourist Board (JTB) might use to
gather tourism data.

(b) Analyse, using the Butler Destination Lifecycle model, the position of Kingston, Jamaica in
the tourism market.
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(c) Discuss how the JTB might adapt its marketing mix to market Jamaica as ‘the premier
Caribbean tourism destination’.
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