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1 (a) State one way a Tourist Information Centre (TIC) can assist the following types of customer:
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(b) Explain three likely impacts of poor customer service from the TIC on a destination.
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(c) Discuss how the management of a TIC can assess the quality of customer service.
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(d) Assess how the needs of internal customers in a TIC can be met.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), photographs of two national parks.

(a) State four specialised markets attracted by the natural environments offered in national
parks.

(b) Explain three ways natural areas, such as those shown in Fig. 2.1, could encourage
sustainable tourism.
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(c) Suggest three types of accommodation that would be suitable for a National Park. For each
justify why.
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(d) Discuss which characteristics of the destinations in Fig. 2.1 could be promoted by the NTO in
order to increase visitor numbers.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), information about tourism in the Bahamas.

(a) (i) Identify two pieces of evidence from Fig. 3.1 to suggest tourism is a major industry in the

Bahamas.
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(ii) Define, using an example, the term ‘direct employment’.
..................................................................................................................................... [2]
(b) Explain three possible reasons why the Bahamas is more popular at certain times of the
year.
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(c) Explain two likely ways tourism providers in the Bahamas can differentiate their products to
increase visitor numbers.
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(d) Assess the ways governments develop their tourism industries.

[Total: 25]

© UCLES 2019 9395/12/0/N/19



11
4 Referto Fig. 4.1 (Insert), photographs of Edinburgh Castle in Scotland.

(a) State four ways the attraction shown in Fig. 4.1 might provide information and advice to
customers.

(b) Explain one way the built attraction shown in Fig. 4.1 might appeal to each of the following
types of tourists:
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(c) The organisation in Fig. 4.1 is non-commercial.

Explain three likely business objectives for a non-commercial organisation.
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(d) Discuss different market research methods the operators of the attraction shown in Fig. 4.1
might use to evaluate its appeal to tourists.

[Total: 25]
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