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Refer to Fig. 1.1 (Insert), information about Morocco’s Vision 2020 and Brand Morocco, the
country’s national brand building strategy. Morocco is a country in Africa.

(a) Explain two aspects of visitor profiling that might influence Brand Morocco.

(b) Discuss the interdependence of key stakeholder groups involved in creating and upholding
Brand Morocco.
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(c) Evaluate job creation within the tourism sector as a key performance indicator (KPI) in
monitoring the success of Vision 2020 and Brand Morocco.
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2 Refer to Fig. 2.1 (Insert), information about Iran’s destination marketing. Iran is a country in the
Middle East.

(a) Explain how each of the following aspects of product positioning might affect visitor numbers
to Iran:
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(b) Carry out an analysis of the strengths, weaknesses, opportunities and threats (SWOT
analysis) of Iran’s tourism.
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(c) Discuss how Iran might establish its destination identity through a range of marketing
activities.
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