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Question 1
Refer to Fig. 1.1 (Insert), information about Go 2 C Cruises.
(@) Explain the appeal of Go 2 C Cruises for each of the following:
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[4]
(b) Explain three likely impacts for Go 2 C Cruises of providing good customer service.
ettt e e e e e teeeeeeteeeeeeateeeeaeseeeeeaeseeeeeeateeeeeaaseeeeeaaateeeeaaheeeeeaanteeeeeanaeeeeaanaeeeeaanreeeeaas
2 e e e t—— e e et——eeeeete—eeeeet—eeeeaia——eeeaetteeeeea—aeeeeaiteaeeaaaaeeeeaanaeeeaas
3 ettt ettt eeeeee e eeeeeeeeteeeeeeeseeeeeeaseeeeeeastteeeeanseteeeaasateeeeansteeeeeaseteeeaanaeeeeaaanaeeeeaanreeeeaanrreeeeannes
[6]
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(c) Explain three ways Go 2 C Cruises could maintain the safety and security of their external
customers.
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(d) Discuss whether a mystery shopper is an appropriate method of assessing customer service
on a cruise.

[Total: 25]

© UCLES 2020 9395/13/M/J/20



Question 2
Refer to Fig. 2.1 (Insert), tourism data about Sri Lanka.

(@) Explain two benefits to Sri Lanka of increasing visitor arrivals.

[4]
(b) Explain three likely reasons why most visitors to Sri Lanka come from Europe.
ettt e e e e e teeeeeeteeeeeeateeeeaeseeeeeaeseeeeeeateeeeeaaseeeeeaaateeeeaaheeeeeaanteeeeeanaeeeeaanaeeeeaanreeeeaas
2 e e e t—— e e et——eeeeete—eeeeet—eeeeaia——eeeaetteeeeea—aeeeeaiteaeeaaaaeeeeaanaeeeaas
3 ettt ettt eeeeee e eeeeeeeeteeeeeeeseeeeeeaseeeeeeastteeeeanseteeeaasateeeeansteeeeeaseteeeaanaeeeeaaanaeeeeaanreeeeaanrreeeeannes
[6]
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(c) Explain two ways countries, such as Sri Lanka, can overcome the problem of seasonality.
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(d) Discuss how developments in mobile technology could increase visitor numbers to a country
such as Sri Lanka.

[Total: 25]
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Question 3
Refer to Fig. 3.1 (Insert), information about all-inclusive holidays.

(@) (i) Define the term ‘all-inclusive’.

..................................................................................................................................... [1]

(ii) Give three likely reasons for the appeal of all-inclusive holidays to families.
LSRR
SRR
PP
[3]

(b) Explain three likely impacts of all-inclusive resorts on the local community.

ettt e —eeeeeeeeeeeeateeeeeeeeeeeeeeae—eeeeeeeeeeaaaatteeteeeeeaeaaanaaeeeeeeaeeaeaaaatrreeeeaeeeaaannraanreaans
2 et e et teeeeeeeeeeeaEeteeeeeeeeeaaaseteteeeeeeeaaanaheteeeaeeeeeaannteeeaeeeeeeaannnnneeeeeeeeaaans
B ettt ettt et eeeeeeeeeeeeeeeeeeeeeeeteeeteetteeeeeeeeeetteeettaetetetaeetaeeteeetaaetaeaeaaaeaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaas
[6]
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(c) Explain two ways all-inclusive holidays can be sustainable.
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(d) Discuss how all-inclusive resorts can meet the needs of their internal customers.

[Total: 25]
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Question 4
(@) (i) Define the term ‘intangible’.

..................................................................................................................................... [1]

(ii) Give three examples of intangible travel and tourism products.
L e e et oo ae———eeeeeeeeeeae———eeeeeeeeeai—e—eeeeeeeeaaaaaa—eeeeaeeeaaaaaa—raeaaaeeeeaaanrraaees
2 et e aeeeeeeeeeee e e aee—eeeeeeeeeaaaa——teeeeeeeeaaanateeteeeeeeeaaannenneeeeeeeaaannaneeaaaeeaan
K USSR
3]

(b) Explain three ways the problem of intangibility may be managed by a visitor attraction.

ettt ettt e et eeeeeeeeeeaeaEeeeeeeeeeeeaaaat—eeeeeeeeeeaaanneeeteeeeeaeaannaateeeeeeeeeaaannteeeeeeeeeaaannnnnaneeeann
2 e e ae—eeeeeeeeeeiiaeeeeeeeeeeaaaaesteeeeeeeeeaaaaateeeeeaeeeeaaaaatrreeeeaeeeeaaanrraeeeaaaeaaaas
3 ettt ettt eeeeeeeeeeeeeeeeeeeeeeeeeeeaaaasseseeeeeeeeeaaaannteeeeeeeeeeaaaaneateteeeeeeeaaannneeeeaeeeeeeaannrnneeeeeeeaaans
[6]
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(c) Explain three ways a visitor attraction can support international visitors.
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(d) Assess the value of social media to a visitor attraction.

[Total: 25]
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