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Question 1

Refer to Fig. 1.1 (Insert), information about the ‘Croatia: Full of Life’ brand. Croatia is a country in
Eastern Europe.

(a) Explain two ways that commercial travel and tourism organisations might contribute to the
destination branding process for Croatia.

(b) Discuss why Croatia’s reputation with customers poses a challenge in marketing the ‘Croatia:
Full of Life’ destination brand.
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(c) Evaluate the importance of stakeholder acceptance for the success of Croatia’s destination
brand.
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Question 2

Refer to Fig. 2.1 (Insert), information about Destination DC, the Destination Marketing Organisation
(DMO) for Washington, DC, the capital city of the US.

(@) Explain two reasons why destinations use DMOs to help market themselves.
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(c) Discuss the advantages and disadvantages of primary and secondary research methods in
analysing the marketing environment for Washington, DC.
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