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Question 1

Refer to Fig. 1.1 (Insert), information about the new tourism brand for Wasaga Beach, a destination in
Canada.

(a) Explain two reasons why reviewing the existing marketing mix is important for stakeholders
of Wasaga Beach.

brand.
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(c) Discuss how stakeholders of Wasaga Beach might use differentiation strategies to improve
their competitiveness.
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Question 2

Refer to Fig. 2.1 (Insert), information about the ‘Best of all, it's in Hong Kong’ promotional campaign to
market Hong Kong as a destination. Hong Kong is a destination in Asia.

(a) Explain two ways the Hong Kong Tourism Board (HKTB) is using its product mix to overcome
the challenge of intangibility.

(b) Assess the impact that the selected communication methods had on HKTB’s ability to track
the success of its promotional campaign.
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(c) Discuss how market research and market analysis will allow HKTB to become more
competitive in the stopover tourism market.
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