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1 Refer to Fig. 1.1 (Insert), information about the ‘Ethiopia: Land of origins’ destination brand. 
Ethiopia is a country in East Africa.

 (a) Explain two reasons why National Tourism Organisations (NTOs) sometimes employ a brand 
agency to help them with the destination branding process.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
 [4]

 (b) Assess the effectiveness of the new promotional methods used to raise awareness of 
Ethiopia.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (c) Evaluate how socio-economic factors might affect Ethiopia’s image as a destination.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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2 Refer to Fig. 2.1 (Insert), a profile of overseas travellers visiting Florida compiled from market 
research by Visit Florida, in the USA.

 (a) Explain two disadvantages of using quantitative research.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
 [4]

 (b) Assess the benefits to Visit Florida of using different types of market segmentation.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (c) Discuss the ways Visit Florida might use their visitor profiling data.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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