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1 Refer to Fig. 1.1 (Insert), information about Zanzibar’s new destination brand.

 (a) Explain how Zanzibar meets the needs of different customer types by offering a choice of 
products and activities.
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 (b) Assess the importance of a destination, such as Zanzibar, emphasising its USP as part of its 
product positioning.
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 (c) Using the information from Fig. 1.1, evaluate Zanzibar’s strengths, weaknesses, opportunities 
and threats as a destination.
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2 Refer to Fig. 2.1 (Insert), information about El Salvador’s tourism brand. 

 (a)  Explain two reasons why using a slogan/tagline is important in creating a brand identity for a 
destination.

1  ................................................................................................................................................
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2  ................................................................................................................................................
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 (b) Assess the importance of shared media in raising awareness of the El Salvador Travel brand.
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 (c) Evaluate the effectiveness of measuring brand awareness as a KPI for national tourism 
organisations (NTOs).
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