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2
1 Referto Fig. 1.1 (Insert), information about the Montenegro: Wild Beauty destination brand.

(a) Explain two reasons why Montenegro wanted to brand itself as a destination.

(b) Assess how destinations can manage the effects of competition when establishing their
destination brands.
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(c) Discuss the benefits of using a range of online communication methods to raise awareness of
the Montenegro: Wild Beauty destination brand.
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2 Refer to Fig. 2.1 (Insert), market analysis results of Bangladesh as a tourist destination.
Bangladesh is a country in south Asia.

(@) Explain two roles carried out by Bangladesh’s government as guardian of the brand.
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(c) Evaluate the importance of creating a consistent destination brand message.
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